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Strategic location




Catchment area
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Total catchment

Shopping population attracted - market size 150.7k
Catchment population - potential market size 2,077.8k
Catchment penetration 7.3%

Core catchment
Shopping population attracted from core catchment

representing 70% of total market size 107.2k
Total potential market size in core catchment ~ 165.0k
Core catchment penetration 64.9%
Secondary catchment

Remaining 30% of total market size attracted

from secondary catchment population 43.5k
Total potential market in secondary catchment 1,912.8k
Secondary catchment penetration 2.3%

Core
Sec
Total

Potential Market Penet- Source
Market Size ration of Trade
(000s) (000s) (% across) (% down)
165.0 107.2 64.9 70
1,912.8 435 2.3 30
2,077.8 150.7 7.3 100

Source: NSLSP 2006; CES




Strategically located in the heart of the central belt between
Edinburgh and Glasgow, Livingston draws on a catchment population
of more than 2 million people

Livingston’s shopping population has grown by 70% since 1998 and
the town attracts a comparison goods expenditure of £364m

Livingston’s shopping population is predicted to grow by a further
15% as the new development matures with comparison goods
expenditure growing by 36% to £495m by 2011

Livingston’s core catchment is centred in West Lothian, which has the
youngest population and the highest projected population growth of
any local authority area in Scotland

20,000 homes are planned in West Lothian over the next 10 to 15
years



rCompeting shopping destinations
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Trade Draw from Livingston
Catchment (%)

Livingston

Main Competing Centres
Edinburgh
Glasgow

Minor Competing Centres
Falkirk

Stirling

Kirkcaldy

East Kilbride

Hamilton

Dunfermline

Gyle Shopping Centre

Perth

Other

7.3

31.6
19.3
12.3

27.8
4.9
4.2
4.1
34
3.2
2.9
2.6
2.5

33.3




The Elements will be home to 400,000 sq ft of mixed-use development

375,000 sq ft of retail with 30 shops anchored by Debenhams and Marks &
Spencer

25,000 sq ft of cafes, restaurants and leisure

A new state-of-the-art multi-storey car park of 1,500 spaces will expand the
number of car parking spaces in the town to more than 7,000







Shops new to Livingston include
Top Shop
H&M
Oasis
Principles
Swarovski

Shops expanding include
Next
River Island

New restaurants including Ask, Nando’s
and Wagamama will help to extend the
trading period into the evening




THE ELEMENTS
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rThe Elements
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rShop Livingston

= 1.2 million sq ft of town centre and designer outlet
retailing, unigue in the UK

= 1.6 million sq ft including retail parks in the town centre

= Leisure uses including cinema, health club and
restaurants

=Qver 7,000 car parking spaces
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This presentation may contain certain ‘forward-looking’ statements. By their
nature, forward-looking statements involve risk and uncertainty because they
relate to future events and circumstances. Actual outcomes and results may
differ materially from any outcomes or results expressed or implied by such
forward-looking statements.

Any forward-looking statements made by or on behalf of Land Securities speak
only as of the date they are made and no representation or warranty is given in
relation to them, including as to their completeness or accuracy or the basis on
which they were prepared. Land Securities does not undertake to update
forward-looking statements to reflect any changes in Land Securities’
expectations with regard thereto or any changes in events, conditions or
circumstances on which any such statement is based.

Information contained in this presentation relating to the Company or its share
price, or the yield on its shares, should not be relied upon as an indicator of
future performance.
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