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May 2 2018            For immediate release 

 

STEPHEN JAMES GROUP LAUNCHES FIRST BMW URBAN STORE 

AT BLUEWATER 

 

Landsec has announced the UK’s first BMW Urban store has opened at 

Bluewater, Europe’s leading retail and leisure destination.  Located on the 

Lower Thames Walk opposite Next, the 1,600 sq ft BMW Urban store is 

operated by Stephen James BMW Group and offers Bluewater’s guests a new 

way of buying a BMW that combines digital and physical retailing in one 

experience.  

 

Bluewater’s guests can use smart ‘click and buy’ screens to access product 

information and carry out their order journey online and instore.  Guests can 

also take a test drive directly from Bluewater and eight BMW Product Geniuses 

are available, each specially trained to demonstrate the latest technology and 

other features.  The store also features a robot with the ability to provide 

product information and receive feedback, offering Bluewater’s guests an even 

more contemporary approach towards the retail experience.  

 

The store design and fit out was overseen in-house by Stephen James BMW’s 

Head of Property, James Browne, and includes three display models, currently 

the BMW 1 Series, BMW 2 Series Gran Tourer and the first-ever BMW X2.  

Display vehicles will regularly be updated with the latest BMW models to offer 

Bluewater’s guests the latest designs.  

 

Adding to the experience, existing BMW and MINI drivers can enjoy a free 

barista-style coffee in the Isetta bar on presentation of their car key. 

 



Commenting on the new store, Russell Loveland, Senior Portfolio Director at 

Landsec, co-owner and asset manager of Bluewater, said: “Stephen James’s 

choice of Bluewater for the first BMW Urban store in the UK highlights our 

position as the leading destination for car brands seeking a highly effective 

way to engage with consumers.  The experience-led content of the new BMW 

Urban store also reflects our commitment to ensuring Bluewater provides so 

much more than simply a collection of great shops and restaurants.  It is a 

highly relevant addition to Bluewater’s unique line-up of brands.” 

 

Simon Austin, from Stephen James BMW Group, added: “We wanted to offer 

customers a simple and easy process in purchasing a car, and Bluewater was 

the ideal location for this.  This opportunity to bring customers into our 

experience-focused Urban store, combining the comfort and leisure of a retail 

environment with the opportunity to test drive, as you would in a traditional 

dealership location, was an important step for our future plans.” 

 

The Stephen James BMW Urban store continues Bluewater’s pioneering role in 

establishing car brands in retail and leisure destinations.  From the debut of 

the Rockar Hyundai concept in 2014 to the opening of the first Tesla 

permanent store outside London in the South East, Bluewater has led the 

industry in working with car brands to create a series of highly successful 

experience-led stores that engage effectively with its guests. 

 

Time Retail Partners acted for Bluewater.  Stephen James BMW Group dealt 

direct. 

 

Ends 

 

For further information, please contact Nick Thornton or Amanda McNally at 

Aver via nickthornton@aver.uk.com or amandamcnally@aver.uk.com. 

 

Notes to Editors 

 

About Landsec 

 

At Landsec, we believe great places are for people to experience and are made 

with the experience of great people. As the UK’s largest listed commercial 

property company, with 23.7 million sq. ft. of real estate and a portfolio valued at 

£14.2 billion, we own and manage some of the most successful and recognisable 

assets in the country. 
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In London, our portfolio totals more than £7.8 billion, and consists of 6.5 million 

sq. ft. of real estate. From the world-famous Piccadilly Lights to the 

transformation of Victoria, SW1, we deliver exceptional experiences for the 

businesses and people that live and work in, and visit, the capital. 

  

In Retail, across our 17.2 million sq. ft. of assets, we create outstanding 

experiences for customers and guests alike. Combined with the strength and 

resilience of our portfolio, this means we regularly outperform industry 

benchmarks for footfall and sales. We offer more than convenience and choice, 

recognising that memorable destinations are key to attracting the shoppers and 

retailers of today, and tomorrow. 

  

We also aim to lead our industry in critical long-term issues – from diversity and 

community employment, to carbon and climate resilience. Everything we do is 

grounded in experience and begins with people. We deliver value for our 

shareholders, great experiences for our customers and positive change for our 

communities. At Landsec, everything is experience. 

 

Find out more at landsec.com  

 

About The Stephen James Group BMW 

 

The Stephen James Group is an authorised BMW and MINI retailer based in 

London and Kent with four BMW and three MINI centres serving Woolwich, 

Bromley, Enfield and Ruxley. They pride themselves on offering their customers 

the highest levels of expertise, knowledge and service and Bluewater is a 

welcomed edition to their successful Group.  

 

Find out more at stephenjames.co.uk  

Or for further information please contact,  

Olivia Cheesbrough olivia.cheesbrough@stephenjames.co.uk or  

Charlotte Falco charlotte.falco@stephenjames.co.uk   
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